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THE OMNICHANNEL TECHNOLOGY STACK MODEL

Social

“

Technology __~

Partnerships INTERACTION & DELIVERY SERVICES
Advertising Applications E-commerce Distribution Contact center
Generate Demand Conduct transactions Sell things Deliver to Partners Address inquiries

CONTENT & ENGAGEMENT MANAGEMENT SERVICES

CRM Social Engagement Email & Marketing Automation WCM DAM / MAM
Customer care and Salesforce Engage in Social media Manage Outbound Manage Web Content & inbound Manage image, video
automation & communities Messaging Customer experience & audio assets

. ENTERPRISE FOUNDATION SERVICES
Integration /

Connectors

Campaign & Journey Orchestration
Omni-channel engagement and personalization

Operations Hubs
Creative & Content Development, Campaign scheduling,
Resource Management Customer Data Platform (CDP)
Definitive prospect / customer data

& segments

Content Platform
Content object store for base themes and assets

Analytics Hubs: Dashboards, Intelligence, Reporting & Visualization, Predictive Modeling

Technology __~

Partnershlps CIAM: Customer Identity & Access Management, SSO




Bridging the Gap between IT and business thiQ Day

Authors
Occasional contributors of content (i.e. news, job offerings)

Digital marketers

Regularly build pages and contents, optimize for SEO, AB test, personalize contents, find & upload assets, ..

Front-end developers

Use content in DX to build Single Page Applications and PWAs, through our GraphQL API
Full stack developers

Develop modules including templates, CMS components & back-end integrations
DevOps / IT

Install, update and monitor our products



Product Branding

- Jahia is the Digital Experience Platform
- Offering Applications or Infrastructure through API
More flexible to fit any opportunity size
- A Stack enabler not an all in one solution

Highlight the advantage of our architecture
- flexible, scalable, extendable
+ Cloud Native
+ Customer Flexibility
« Start with CMS expand to DXP
« Complement your CMS with DXP



Management &
Integration

CMS & CDP
Infrastructure
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Authentication

Search

DAM

Commerce

Custom Integrations &
Apps

Content Repository Customer Data Platform

JAHIA CLOUD

Jahia

GrathL/ Rest API

Digital Experience made Simple

Custom Apps

Connections

jahia o.,

Analytics

DMPs

MAPs

CRMs

Custom Integrations &
Apps

Connections &
Integration

Core Engines
& Storage



jahia o.,
Jahia Cloud Offering

CMS and DXP delivered in PaaS / SaaS
o Migrate existing customers
o New customers / new target market

Benefits

e Automated environment provisioning aWS
e Always up-to-date environments
e 99.9% SLAs, all-inclusive support

e Available from a Jahia-branded website

e Configuration deployment and Autoscaling
e Backup & recovery

e Cross-region content management
e Fully monitored

C®ALFIRE

ISO 27001 CERTIFIED



Jahia’s Web Content Management




Traditional Content

AREA-MAIN

Management We are a global network of leading companies

Digitall is a global network of leading companies with a united focus on improving
everyday living through ‘clean’ technology. Digitall's branded networks and numerous
companies provide alternative energy, eco-friendly real estate, transportation and
mMedia. We also hold a diverse group of companies across numerous disciplines that are

ising digital technology to innovate their industries, including clean manufacturing, next

aneration fuels, healthcare innovations, invention prototyping and dry cleaning. We
rve thousands of people every day in more than 20 countries around the world.

Enterprise features to adapts to your organization structure
« Manage multiple sites

yand

' content

« Multiple languages with translation workflow and
integration with 3rd party tools
Fine grained permissions per site & adaptive Ul depending on
your role

Forms App with a WYSIWYG Ul to create forms

Advanced integration with Elasticsearch for page based
search & facets, using a simple configuration file to get

started
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Read More +

Leading by Example
" Taylor, CFO (Chief Farming Officer) of the Organi-Food
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Headless content R
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landlor root Apr 12,2019
. . ome-renters root Apr 12,2019

Manage content that are in or outside pages

esting root Apr 12,2019

Content editing
» Directly in the context of your App

* Browse contents and see your content preview
within Jahia

Content classification

» Using tags or multi-level categories, defined at
the platform level

» Developers can request the right content via
AP|

Personalization in headless mode

* As a developer, request personalized content ¥
in one API call

Apr 12,2019

i Guy Savoy

Romantic

What brings your here?
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* API First our GraphQL API offers a lot of
N advantages

* Inherits GraphQL benefits (self documented,
easier to use as a developer)

* Used for Jahia developments and new Uls,
bringing new capabilities regularly

* Can be extended by developers to create
new entry points

([}
U n Iq u e _  Modular
° < 5 * Modul d to build jects and t
Arch IteCtu re } : ex?e:detshirglgiformo uild projects and to

* Jahia Apps provide new features, without any
migration of the core

* Open
* Many integration points within our solution
to support advanced requirement (during
rendering, authentication, workflows,
services, custom Ul, ..)

Thanks to its architecture, Jahia is able to supports
different types of digital initiatives: Websites, portals
(customer, supplier or employees) and apps




Jahia’s Digital Experience
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Integration and
connectivity

Connectors to over 250 cloud and on-prem applications

Automated Workflows based on triggers and actions

Combine all your data into a customer 360 view inside
Jahia

No B Set property in Unomi

Customize your personalization and actions based on all
your data, not just your website (

B Create new user in Unomi

B Set property in Unomi




Digital
Experience

Experience Customer

User Interface
& Data Collection

Management

0 Create & Design

Test & Validate

Behaviour

Social Login

Analysis
Publish - .
A S

GOALS RULES

E] Privacy

Y o

CONSENT PRIVACY

CAMPAIGNS

Personalize Searches

A/B test Referrers

Analytics

>
. Actions

Visitor &
customer profiles  Unomi Plugin

B Uinomi



DATA COLLECTION

VISITOR q N
Jexpe“ence ® Anonymous and logged in visitors data is collected
So— ® Combines contextual, behavioral and explicit data collection
Behavioral
EE?;??Ei;ichesand.ogam ® From Jahia managed website or any other third party application or
cial login
E decoupled/headless architecture (PWA)
® Profiles are consolidated across sessions (cookie based) and across
devices (through logins)
Behavioral Explicit . . .
0 @ Jahia Form Factory can be used to gather any explicit data: lead gen
Page views Forms (Comments, NPS, ...)
Documents downloaded Login forms, surveys, Net Promoter Score, ..
Videos viewed Internal searches ® Progressive profiling available out of the box
Interests
Contextual
Social login Referrer
Javascript datalayer (DMP Device

Segments, ..)
Location




VISITOR

j€xperience

Collection

Behavioral

Contextual

Forms, searches and logins

Social login
Profiling

Lists

Dynamic segments
Scoring plans

®©@ © ©® @

PROFILING

Interests are assigned in context with page view events

Static lists can be explicitly filled when marketers select a goal
Dynamic Segments are calculated in real time and are event based
Scoring plans can be used for lead scoring or as a way to calculated
dynamic “interests”

Counts happen in few milliseconds so marketers know how many

profiles are in the segments or scoring

€ Visitor profile c 5§ b
& Visitor profile (0 ] x)
ﬁ - e . ﬁ —
Riley Blue = @
: <2 5 Riley Blue
Properties manager c sl Myintarest 8 Another inferest 2 And one more.. §
APR7, 2017 (o)
Most access from Favorite browser Favorite platform Most frequent IP This ona is very important 100 Lorem lpsum 1
war 23,20 a2
CREATE NEW GROUP %
First referer Average session du g = Scoring = 0
Goprame /B o
Asmall vae 3 Anctherone 2 Ahight value 42
/ Property 2 V|
proper 7 n Property 4 / Segments Az
roperty / n My sogment  Ancthor segment  And one more
Az =

Mycustomlist  Asmallist  Another fist A list with a very long name




INTEGRATIONS
VISITOR j€xperience

@ Real time integration of customer data is possible with the

Collection rules

Behavioral
Contextual
Forms, searches and logins

o @® One-time or recurrent profiles imports and exports can be

gk configured

Dynamic segments
Scoring plans

@® Personalized content API

Integrations

Flat files H
Rules : @® Apache Unomi API T .
Personalized Content REST APl General: “Rest w1 =
Customer Data REST API T ® 591 .
SQL Server
amazon 23 i
. REDSHIFT z*‘ Dropbox

CRM: @ .I ’“

Cloud

Applications: bLﬂ% “ l A Google
m,giw ¥ slack ’ 3 YouTube




DECISIONING
VISITER j€xperience

V S @ AB testing is random, traffic allocation is available
Contextual
Forfns. sgarches and logins . .
Sochiioss @® Personalization can be based on any collected data
e (contextual, behavioral, explicit) and profiling tools

Dynamic segments
Scoring plans

Integrations

Flat files

Rules

Personalized Content REST API
Customer Data REST API

5t cxomrerce 6.0 et 1 (Marvat Cxomnerce) | camé by vou tgan

oo Variant conbtions

8 0 0O

Decisioning =0
Personalization
A/B testing

Q| H @




ANALYSIS

VISITOR - ‘ _
JexPeflence @® Goals can be set to measure the internal performance of the
Collection we bS |te
ﬁ? Gt ' _ _ _ |
St @ Each AB test is associated to a goal, allowing conversion rate
Profiling traCking
@ g;:\samic segments
Seorngpians @ Drill down allow you to get a fine view of your conversion rate
I ti . . . . . .
Ogg ;%Ffﬁ? o yal B (i.e. cross check the conversion rate for visitor on iPhone, in
i S Customer Data RESTAPL |~
the US)
—a - @ Pronsizsion | ® Referrers, internal searches, most visited pages are natively
esting

< Campaign Dashboard ;

tracked R
Analysis
Dashboard
Goals JERSLSPItEt U ERRI LU SR ELRSIA SR LR NA LS BURELEE 3L BessEdLasye :
Performance (Tests / Content)
Campaign tracking
)




PRIVACY
VISITOR j€xperience

YT ® Privacy by design, personal identifiers are never replicated

Behavioral
Contextual

Sl ® Privacy manager available as DX component and providing out

Social login

of the box: Gt ° o

Profiling
Lists

Dk meisis “Anonymize my profile”

Scoring plans

“Download my data”

Integrations

Flat files
ogg Rules — “Manage consents”

Personalized Content REST API
Customer Data REST API

Variant Display

D ® Administrators can declare new personal identifiers

Decisioning

— @/ St ® Requests in privacy manager can be spread across the

A/B testing

information system
Analysis Privacy settings ‘
Dashboard
Goals
Performance (Tests / Content) Consents  Other settings

Campaign tracking
(= I

Subscription to our monthly newsletter.

Privacy
Privacy-by-design Personalization
NO ® ® o nanewered
& Consents manager To show you the best content and offers, we collect your browsing data.
Download my profile

Anonymize my profile
CLOSE

Close




Roadmap




UX & Ul

improvements

- First impressions

- General Navigation
and ease of use

. Content editor

Cloud
- Security certification

ISO and SOC2
- Cloud DevOps
- Azure & Google

Roadmap Focus

Headless &
infrastructure
- GraphQL API
for CDP
- Image management

Connectivity

for CDP

- Triggers and
workflow

jahia o.,

jExperience

- Al out of the box

- Standalone

- Data management
- Analytics

Partner
integrations
for WCM



V8 New Features

* Connectors

* Mainly for jExperience
e Single Installer

* Improves Migration

e 30 day trial with full features
* Licensing Changes

 Adding APl and Page Count

e Limiting Projects for community
* Advanced Search

* Based on Elastic Search not JCR
e Light modules

e Allow non Java modules to be deployed

* Define content type, Ul, API, Permissions, etc..

e Content Editor 1.1

jahia o.,



thiQ Day

New navigation for Jahia V8

.Content Corporate Responsability

Includes:

e Mode switching
e User dashboard
e Administration

O
-

e jContent 2
e jExperience - .
e Studio —
O
eClear defined areas on Page a
e Level 1 navigation, at platform level -
e Level 2 navigation, at application level o
e Consistent header o EPoOSER S0
e Updated depending on the context 0
e Contains action buttons o m.
e Application itself o o

M Media

® Forms

eDeveloped in React
eDesigned to evolve with new features

® Portlet




Content editor thiQ Day

< Back to Prince Albums

Content editor is the new Ul to edit contents e

English (modified) v Revert <+ Compare with Live m 1
e Objective: Make authors daily life easier, S8 e R e
allow for dedicated UX when editing specific S . ,
e Looking back

The sign of a better time

content types
e It will be entirely customizable and
extendable
e UX/Ulis entirely reviewed, including:
o Side by side preview
o Client side validation
o Easier access to publish action
o Easier access to translate view

Prince Rogers Nelson

Author @ Shared by all Languages




Thank you




