
UX & CONVERSION

CMS tools to improve
digital experiences



Use integrated or third-party
tools to understand what your
users expect, and then bring
them the most appropriate

content.

Personalization means offering
different content on the same

page to different profiles.
Create content adapted to

each profile to improve your
conversions.

3 OPTIONS

Less sophisticated than
personalization,

contextualization involves
identifying pivotal pages in the

decision-making process.
Integrate appropriate CTAs to

stimulate conversion.

Behavioral
analysis

Personalized
content

Contextualized
content



Identify the most visited pages, the
interactions with your content, and
the most common user paths, and

adapt the content of your key pages
according to the interests expressed

by your users.

Analyze heatmaps and session
records to understand how users

interact with your site, and optimize
your most visited pages based on the

data collected.

With additional
tool

No additional
tools required

BEHAVIORAL
ANALYSIS



Trigger pop-ups on your website
based on users' profiles

(demographic information, location,
source...) or offer items or products

based on their behavior.

By cross-referencing user behavioral
data with your in-house data (CRM

for example), set up personalized
popups to improve engagement and

conversion rates.

CONTEXTUALIZED
CONTENT

With additional
tool

No additional
tools required



Until September 2023, Google
Optimize enabled personalization and
AB testing. Today, you need a DXP to

improve conversions across your
entire website by this means.

Use personalization features to
automatically adapt email and

landing page content to the user
segment.

PERSONALIZED
CONTENT

With additional
tool

No additional
tools required



With additional
tool

No additional
tools required

PERSONALIZED CONTENT

BEHAVIORAL ANALYSIS

IN SUMMARYIN SUMMARY

CONTEXTUALIZING CONTENT


