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Achieving Personalization
at Scale

The Challenge

For marketers, the major barriers to personalization are the lack of consolidated customer data (who they
are, what they need/want, how they are interacting with you), and the lack of the right tools to be able to
leverage that data and make decisions on content strategy (when, where and what to serve them throughout
the customer journey) in a way that is scalable and repeatable.

63%

of digital marketing leaders still struggle with personalization.
- Gartner-

The Solution

That’s where a Digital Experience Platform (DXP) comes into play. A DXP is a foundational component of
your martech stack that provides you with the integration, analytic and personalization tools necessary to
orchestrate the delivery of relevant, customized content to your audience, at scale and across all channels.

Here's how it works:
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The key is to scale each of these steps into a data-driven process, where you can identify,
segment, target and analyze your audience to better understand who they are and what
content best speaks to them.
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Want to learn more about the power of a true DXP?

Visit us at www.Jahia.com


https://www.jahia.com/home/en

